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(a) What do you
selling concept?

(b) Explain how changes in
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(b) Differentiate between penetration pricing and ski x (7)4:_
policy would you recommend for a new product:
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(a) Discuss the cost- oriented pricing strategics- : sp%ialty
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(b) Differentiate between convenience goods; shoppité ™
goods.
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() Write a note on promotion mix.
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(b) Write a note on the import
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Write Shoit Notes on any three of the following;

(@) Elements of Distribution Logistics

(b) Overcoming Problems of Rura] Marketing
(©) Stages in New Product Development

(d) Online Marketing

(¢) Post Purchage Consumer Behavioyr

(® Direct Marketing
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